
  Michael Raso

  Kensington, MD 20895

  202.246.1149 l  MichaelRaso202@gmail.com

  BrunosBrandedHouse.com

  Brand Strategist & Communicator

  Delivering Brand Awareness Through Cohesive Strategies

   Skilled brand professional who develops and implements successful campaigns on a global level,  

delivering targeted results for the client and inspiring the studio’s team to greater creative heights. 

  E X P E R I E N C E

 January 2023–Present Bruno’s Branded House (studio BBH) l  Owner  ::  Creative Director

  •  Establish and grow my full-service design studio by leveraging my extensive design and branding experience. 

  •  Design and produce multi-pronged marketing and branding initiatives for a vast array of clients. 

  •  Develop a full range of branding and marketing solutions from targeted messaging/positioning to robust visual 

branding solutions, all based on detailed client research and discovery. 

  •  Coordinate and manage a deep bench of subcontractor talent to ensure the studio’s exceptional quality. 

  •  Agile and nimble approach to brand development/elevation and marketing collateral creation all punctuated 

with a focus on quality, responsiveness, and adding value. 

   Clients: Smithsonian Institution, Johns Hopkins University, American Foundation for the Blind, REI Systems,  

Uproar Public Relations, PCNA, Broad Street Realty, CECO Environmental, Rochelle Bank, Lexington Park Capital, 

BCR Environmental Corporation, Steele Solutions, Aviat Networks, Branch Creative Group

 November 2021–January 2023 Wealthspire Advisors l  Senior Brand Manager

  •  Conceptualize, create, and produce the firm’s overall brand. Capturing the ethos of the firm and visually and 

strategically establishing and elevating the brand. 

  •  Collaborate with both the internal marketing team colleagues and internal clients to produce a wide range of 

digital and print collateral. 

  •  Oversee and art direct all material produced to ensure brand compliance, consistency, and impact. 

  •  Champion the brand’s development and elevation as demonstrated by the broad range of collateral delivered 

to the internal and external audiences. 

  • Achieve the goal of raising the brand presence in the marketplace and separation from competitors. 

 January 2006–October 2021 Don Schaaf & Friends, Inc. (ds+f) l  Creative Director  ::  Brand Development 

  •  Create and execute strategies at the micro and macro level for a range of global clients,  

including Fortune 1000 corporations, healthcare organizations, law firms, and international associations. 

  •  Lead the agency’s team to ensure the quality of creative and strategic offerings.

  •  Enhance and develop business engagements with existing clients.

  •  Cultivate new business relationships and secure partnerships with prospective clients. 

  •  Use cross-cultural competencies to serve international clients with diverse needs. 

   Clients: National Public Radio (NPR), Kennametal Inc., Westinghouse, nVent, StratWealth, Pentair, Offit Kurman, 

Frontier Technologies, Door & Hardware Institute, Flowserve, Personal Connected Health Alliance (PCHAlliance), 

Healthcare Information and Management Systems Society (HIMSS), and the American Foundation for the Blind 
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 REPRESENTATIVE ACCOMPLISHMENT NATIONAL PUBLIC RADIO, INC. (NPR)

   Smart Audio Strategic Report: Discovery, conceptualization, brand establishment and design of NPR’s signature 

report on the use of smart audio technology. Using the newly-created logo as the starting point, developed a brand  

that captured the vitality of the technology and effectively conveyed the overarching story.

  •  Developed an engaging chart and infographic system that efficiently and boldly presented the data and extended  

the brand message to the report’s online and social media presences. 

  •  Exemplifying a true spirit of collaboration, successfully worked with both NPR and their research firm regarding  

the overall position and visual aesthetic, and delivered the necessary files for production. 

  •  Results: Engagement and Continuity — the number of downloads of the report far exceeded the client’s  

expectations and, based on the success of the initial report, led to its usage in subsequent years. 

 REPRESENTATIVE ACCOMPLISHMENT SMITHSONIAN INSTITUTION l  SMITHSONIAN EARLY ENRICHMENT CENTER (SEEC)

   Brand Development: As a key contributor to strategy and design for a wide array of marketing challenges,  

worked with Smithsonian contacts to advance several prominent initiatives. 

   Word Expeditions Outreach Initiative: To develop a deeper connection with the community as a whole and  

specifically underserved populations — strategized an ‘expedition/discovery’ theme as the foundation of the outreach. 

  •  The theme drove the creation of a comprehensive, multi-panel map for the audience to explore and experience the 

myriad of Smithsonian museums and their offerings. 

  •  Searching for the items outlined within the map, our ‘explorers’ investigated the various Smithsonian museums 

looking for a particular piece of art, and once found, received a confirmation/passport stamp. 

  •  Results: Increased Engagement — coupled with a strong awareness campaign, the amount of visitors far exceeded  

the initial target and the use of the map continued beyond the launch date, further emphasizing the initiative’s success. 

 REPRESENTATIVE ACCOMPLISHMENT  FRONTIER TECHNOLOGIES, INC. 

   Awareness Campaign: Strategize, design and produce the comprehensive rebranding initiative to elevate the  

market position and clearly differentiate our client from their competitors. 

  • A thorough competitive analysis that drove new messaging, logo, tagline and the overall visual brand. 

  •  Designed and produced a new website that reflected the redefined brand essence and served as the main vehicle  

for announcing the bold new brand. 

  •  A detailed Brand Standards document was created to ensure consistency, along with a robust identity system to  

further solidify the new brand. 

  •  Results: Significant increase in website traffic has lead to new business opportunities, and with these  

opportunities, a reinvigorated internal passion has been ignited. 

  E D U C A T I O N

  Art Institute of Pittsburgh, Pittsburgh, PA

  B.A. l  Graphic Design



Among Voice-Activated Smart Speaker Owners

*	Heavy	users	are	smart	speaker	owners	who	use	their	device	regularly	for	11	or	more	different	types	of	tasks.	Source:	The	Smart	Audio	Report	from	NPR	and	Edison	Research,	2017.	Smart	speaker	owners	

surveyed	own	either	an	Amazon	Alexa-enabled	Speaker	or	Google	Home.	Amazon	Echo,	Alexa	and	all	related	logos	are	trademarks	of	Amazon.com,	Inc.	or	its	affiliates,	https://www.amazon.com/.	

	 	 Google	Home	is	a	trademark	of	Google	Inc.	

57%	have	ordered		

an	item	through	their	

smart	speaker

44%	say	their	smart	speaker		

has	helped	them	spend	more	time	

with	people	in	their	household

65%	do	not	want		

to	go	back	to	life	without	

their	smart	speaker

52%	of	heavy	

smart	speaker	users	

are	under	age	35*	

Download	the	full	study	at npr.org/smartaudio

SmartAudio_One-Sheeter_FINAL.indd   2 9/19/17   7:51 AM

National Public Radio, Inc. (NPR)

CREATIVE DIRECTION l  STRATEGY l  DISCOVERY

In-depth insights into how smart speakers are 
changing the behaviors and media consumption 
of Americans

Download the full study at npr.org/smartaudio

SmartAudio_One-Sheeter_FINAL.indd   1 9/19/17   7:51 AM

Fall 2017 Release

DOWNLOAD NOW

57%
of Smart Speaker owners have ordered 

an item through a voice-activated speaker 

 Google Home is a trademark of Google Inc. 

Smart Speakers:
• Have quickly become essential to many owners.

• Encourage more audio listening.

• Make life easier, especially for parents.

of Smart Speaker 
owners plan to purchase another 
Smart Speaker.

45%
Source: The Smart Audio Report from NPR and Edison Research, 2017. Smart speaker owners surveyed own either an Amazon Alexa-enabled Speaker 
or Google Home. Amazon Echo, Alexa and all related logos are trademarks of Amazon.com, Inc. or its affiliates, https://www.amazon.com/. 

 Google Home is a trademark of Google Inc. 

ALEXA ONLY

76%

GOOGLE HOME ONLY

16%

BOTH

8%

Smart Speaker Owners

of Smart Speaker 
owners say that their Smart Speakers 
are essential to their everyday lives.

62%
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Pentair plc.

ADVERTISING l  BRAND STRATEGY l  CREATIVE DIRECTION l  NEW BUSINESS DEVELOPMENT

Great-Tasting Water. 
Less Plastic. FOR LIFE.

©2019 Pentair

It’s a Home Run. 
Now you can fill up your reusable water bottle at one of the Pentair Water Stations  
located throughout Target Field. Pentair brings the same crisp, filtered water to the 
ballpark that we deliver to homes, business and industry around the world. 

We are proud to deliver great-tasting water and help the environment by  
reducing plastic bottle use here at Target Field. Whether at home, work or play, 
Pentair’s comprehensive range of smart, sustainable water solutions help 
people move, improve and enjoy life’s essential resource.

Smart, Sustainable Water Solutions. FOR LIFE. 

pentair.com

OFFICIAL SMART, SUSTAINABLE WATER PROVIDER OF THE MINNESOTA TWINS 

Impactful Solutions.
FOR LIFE.

©2019 Pentair

We believe the health of our world depends on reliable access to clean water. 
Every day, more than 10,000 Pentair employees in 34 countries work around 
the globe to deliver a comprehensive range of smart, sustainable water 
solutions to homes, business and industry. 

Our industry leading and proven portfolio of solutions enables our customers 
to access clean, safe water. Whether it’s improving, moving, or enjoying water, 
we help manage the world’s most precious resource. 

Smart, Sustainable Water Solutions. FOR LIFE.

pentair.com

7.3VOLUME 1.5 | JANUARY 2019 | ©2014–2019 Pentair. Property of Pentair, do not reproduce without express permission.

BRAND IDENTITY DIGITAL, VIDEO & SOCIAL MEDIA

SOCIAL MEDIA BANNERS

Our solutions help Improve Water Quality,
delivering clean, safe water, as well as purifying water  
for reuse in manufacturing and industrial applications,  
or its safe return to the environment.

Our solutions support  
water efficiency, helping to 

Reduce, Reuse  
or Recover Water, 
directly or indirectly.

Sustainable Access to 
Clean, Safe Water

3 Million People 
each day in the developing world.

Our Project Safewater programs provide

to more than

Banners created for Social Media should always be 
consistent with our brand standards — reinforcing the 
use of the core brand elements.

SOCIAL MEDIA LINKS

LinkedIn: https://www.linkedin.com/company/pentair/

Twitter:  https://twitter.com/pentair

Facebook:  https://www.facebook.com/pentair/

FORMAT
Dimensions and specifications are determined by the 
specific site’s requirements.

PENTAIR LOGO
Only the full-color or reversed white Pentair logo should 
be used (for specific details, refer to Section 1). 

Important Note: Pentair branded logos, as shown in  
our Brand Architecture (refer to Section 2), should not 
be used in place of the Pentair logo.

SIGNATURE ELEMENT
For specifications and usage of our key branding asset,  
the Signature Element, refer to Section 5.

TYPOGRAPHY
Barlow and Barlow Condensed typefaces should only  
be used, refer to Brand Fonts (pages 1.14–1.15).

IMAGERY
These visuals demonstrate the use of ‘FOR LIFE’ and 
Water Images (refer to Section 5).

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction 
(refer to Section 17). For additional information, contact 
your Assigned Brand Council Member (refer to page 16.2).

Social Media
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BRAND IDENTITY DIGITAL, VIDEO & SOCIAL MEDIA
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delivering clean, safe water, as well as purifying water  
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Our solutions support  
water efficiency, helping to 
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to more than

Banners created for Social Media should always be 
consistent with our brand standards — reinforcing the 
use of the core brand elements.

SOCIAL MEDIA LINKS

LinkedIn: https://www.linkedin.com/company/pentair/

Twitter:  https://twitter.com/pentair

Facebook:  https://www.facebook.com/pentair/

FORMAT
Dimensions and specifications are determined by the 
specific site’s requirements.

PENTAIR LOGO
Only the full-color or reversed white Pentair logo should 
be used (for specific details, refer to Section 1). 

Important Note: Pentair branded logos, as shown in  
our Brand Architecture (refer to Section 2), should not 
be used in place of the Pentair logo.

SIGNATURE ELEMENT
For specifications and usage of our key branding asset,  
the Signature Element, refer to Section 5.

TYPOGRAPHY
Barlow and Barlow Condensed typefaces should only  
be used, refer to Brand Fonts (pages 1.14–1.15).

IMAGERY
These visuals demonstrate the use of ‘FOR LIFE’ and 
Water Images (refer to Section 5).

BRAND ASSETS
Only use approved art (logos, icons, etc.) for reproduction 
(refer to Section 17). For additional information, contact 
your Assigned Brand Council Member (refer to page 16.2).

Social Media
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Healthcare Information and Management Systems Society (HIMSS)

CREATIVE DIRECTION l  ART DIRECTION l  BRAND AWARENESS

Simplify the complexities of 
health IT marketing.

bit.ly/BrandHIT-HITN

June 15–16, 2017  |  Las Vegas, NV 

As marketers, you know what’s needed to break through the clutter and get 
your message delivered — it’s called disruption. The BrandHIT Marketing Summit, 
HIMSS’ first conference dedicated exclusively to health IT marketing, will help you:

• Take charge of today’s ever-changing digital environment, including  
content creation, data analytics and customer experience.

• Build your brand and fuel its growth with the experts who focus solely  
on health IT marketing.

• Leverage the latest insights, strategies and tools from the most experienced  
professionals in the industry so you can make your brand stand out.

Don’t miss your chance to learn from the health IT marketing experts. REGISTER NOW!

BrandHIT17_Ad_HIMSS_ShowDaily_FINAL.indd   1 1/13/17   11:55 AM

HIMSS Brand hIT Event Look
Project Name

Don Schaaf + Friends, Inc.11/2016 dsfriends.com+1 202-965-2600  +1 866-965-1313 (Toll free)  

P2

Website Homepage

P3 HIMSS BrandHIT Emailers
Project Name

Don Schaaf + Friends, Inc.11/2016 dsfriends.com+1 202-965-2600  +1 866-965-1313 (Toll free)  

General Announcement

Keynote 3 Speakers

6 Speakers
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Kennametal Inc.

CREATIVE DIRECTION l  BRAND STRATEGY l  CLIENT MANAGEMENT

Resistencia extrema a la flexión en aplicaciones de 
servicio pesado. Extraordinaria resistencia para fresado 
de alto torque.

Diseñado para ofrecer un excelente desempeño en 
mecanizado de componentes grandes en aleaciones 
de titanio u otras aleaciones de alta resistencia.

Velocidades superiores o cargas más pesadas  —  
El KM4XTM supera sus expectativas en cualquier aplicación,  
en cualquier ambiente.

Fácil actualización de las máquinas existentes para incrementar  
la productividad sin necesidad de invertir en nuevos equipos.

www.kennametal.com
©2011 Kennametal Inc. l All rights reserved. l A-11-02685 

La nueva definición de servicio pesado. Esto es KM4X. Esto es pensar diferente.

Kennametal redefine el servicio pesado con el KM4XTMTM — la próxima generación de interfaz del husillo.

Además de su contacto en tres superficies para precisión y estabilidad mejoradas, el KM4X proporciona 
una distribución optimizada de fuerza de apriete y ajuste de interfaz para robustez superior. ¿El resultado? 
Una conexión de máquina que brinda desempeño incomparable bajo condiciones de servicio pesado y 
sobre los materiales más difíciles de mecanizar. Ahora esto es pensar diferente. Esto es Kennametal.

Para conocer más acerca del KM4XTMTM y las más recientes tecnologías de mecanizado, contacte a su 
distribuidor autorizado Kennametal, llame al 800.446.7738, o visite www.kennametal.com.

La triple superficie de contacto del KM4XTM significa estabilidad y precisión:
• Configuración rígida de servicio pesado con fuerza de apriete uniformemente distribuida.
• Diseñada y balanceada para mecanizado de alta velocidad.
• Capaz de desempeñarse en una amplia variedad de aplicaciones.

TM

Beyond Blast
TM

 technology uses low-pressure conditions to offer 
high-pressure performance

Through-channel coolant, delivered at the cutting edge, 
results in twice the tool life of standard inserts 

Delivers superior performance on Titanium and high-temperature 
alloys, using either high- or low-pressure coolant systems

Effective thermal management results in reduced cutting temperatures, 
improved lubricity, superior chip control, and longer tool life

©2011 Kennametal Inc. l All rights reserved. l A-11-02565

At Kennametal, innovation follows vision. Our revolutionary products are inspired by asking “what if?” 
The solutions that follow — like our Beyond Blast

TM

 through-coolant inserts — deliver remarkable results
in the world’s most demanding machining environments. 

A cutting-edge insert that delivers coolant precisely at the cutting edge. Now that’s Different Thinking. 
That’s Kennametal. 

To learn more about your productivity gains using Beyond Blast
TM

 technology, call 800.446.7738
or visit www.kennametal.com.

More than just the right tool — the ultimate solution. That’s Beyond BlastTM . That’s Different Thinking.

Wear problems exist  — we solve them.
After being well established in the Australian mining market for over 40 years, Kennametal is proud  
to announce a new fully operational facility in Yatala, near Brisbane. As we continue to meet  
and exceed global demand, this location will further give us the ability to provide unequalled local 
support and even faster custom solutions.

We offer superior in-house capabilities, with local fabrication and material processing, and the  
best-in-class wear materials including:

• Dura-Plus™:  The next generation of alloy steel designed for extreme wear conditions.

• Tri-Braze™:  Through-hardened alloy steel for the toughest abrasion and impact applications.

• Super-C™:  The premier chromium carbide overlay wear solution.

To experience increased productivity in the most demanding environments, contact your local 
representative, call 61.7.3801.5844, or visit www.kennametal.com.

DEMANDING ENVIRONMENT: Australia

www.kennametal.com©2013 Kennametal Inc. l All rights reserved. l B-13-03187

General Sales: 61.7.3801.5844
k-sydn.service@kennametal.com

Workshop
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Rochelle Bank
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Local. Personal. Digital.

Local.

Personal. 

Our Community.  

Our Friends. Our People. 

At Rochelle Bank we are a local 

bank that believes in being a part of 

the communities we serve. 

For 75 years Rochelle Bank has  

existed to provide excellent service, 

strong support for local residents 

and businesses, superior account 

and lending products, and a passion 

for community service.

Stop in and see us today for all of 

your Banking needs.

CUSTOMER LOGIN

We are proud to be part of the community and 

even more proud to  

be considered your friend.

We believe in being a part of the communities 

we serve because we are also your neighbors, 

your friends and your family.

Local. Personal. Digital. 

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS: 

Monday – Thursday:  

9:00 am – 4:00 pm

Friday: 

9:00 am – 5:30 pm

LET’S TALK: 

contactus@RochelleBank.com

(229) 365-2236

© 2022 Rochelle Bank. All Rights Reserved.  |  Security Statement  |  Privacy Policy  |  eStatement Terms

SITEMAP: 

Checking Accounts 

Saving Accounts

Personal Lending

Business/Commercial Lending

Agricultural Lending

About Us 

Saving Accounts Personal Lending Business & Commercial Lending Agricultural Lending About Us

Digital. 

Come along with us on the digital banking journey, 

we are here to help guide you along the way. 

Convenient  
Account Opening  

Digital self-onboarding allows 

customers to open a bank  

account no matter where they are 

or what device they are using. 

Peer to Peer  
Payments (P2P)  

Near-instantaneous money transfers  

between any device. With just a few taps,  

customers can pay and send money to friends 

and family from their phone or computer. 

Online Loan  
Applications  

With an automated digital  

application process, customers can  

effortlessly open additional  

accounts and apply for loans.  

Trustworthy  
Security  

Multi-factor biometric authentication,  

location-based security, suspicious activity 

notifications, card tokenization,  

and predictive fraud detection systems  

are a must for a modern banking  

experience. 

Checking Accounts

Built on a history of  

service, we bring even  

more to your banking  

experience. 

What can we 

do for you? 

Local.

Personal. 

We are proud to be part of the community and 

even more proud to  

be considered your friend.

We believe in being a part of the communities 

we serve because we are also your neighbors, 

your friends and your family.

Local. Personal. Digital. 

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS: 

Monday – Thursday:  

9:00 am – 4:00 pm

Friday: 

9:00 am – 5:30 pm

LET’S TALK: 

contactus@RochelleBank.com

(229) 365-2236
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Products and services with  

a personal touch. 

We are here 

for you. 

Local.

Personal. 

We are proud to be part of the community and 

even more proud to  

be considered your friend.

We believe in being a part of the communities 

we serve because we are also your neighbors, 

your friends and your family.
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Digital. 
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Convenient  
Account Opening  

Digital self-onboarding allows 

customers to open a bank  

account no matter where they are 

or what device they are using. 

Peer to Peer  
Payments (P2P)  

Near-instantaneous money transfers  

between any device. With just a few taps,  

customers can pay and send money to friends 

and family from their phone or computer. 

Online Loan  
Applications  

With an automated digital  

application process, customers can  
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Trustworthy  
Security  
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are a must for a modern banking  

experience. 

CD SECURED LOANS
With a Rochelle Bank CD Secured loan, your Certificate of Deposit acts as collateral. 

Our CD Secured loan allows you to retain your investment and get the cash you need 

immediately. 

PERSONAL LOAN
Finding the right loan for your needs is our top priority at Rochelle Bank. Whether 

it is a secured savings account loan or your good credit, you can finance practically 

anything you can think of.

AUTOMOBILE LOANS
What drives you? Name it. We’ll get you there. Have you had your eye on that 

dream car or truck? You name it, and Rochelle Bank can help get you there faster 

with a comprehensive auto loan.

RESIDENTIAL LOANS
Do you have your eye on that dream house or looking to refinance? We are here for 

you to walk you through the process to make that become a reality.

Local. Personal. Digital.

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS:  

Monday – Thursday:   

9:00 am – 4:00 pm

Friday: 

9:00 am – 5:30 pm

LET’S TALK:  

contactus@RochelleBank.com

(229) 365-2236
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Saving Accounts 
Building your savings isn’t always easy, but with a Rochelle Bank savings account, we’ve taken  

on some of the hard work. With competitive interest rates you can enjoy a simpler way to save.  

We offer various options to save including a Personal Money Market, Premium Money Market,  

Regular Savings and even a Christmas Club Savings account.

Local. Personal. Digital.

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS:  
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 Personal  Premium  Regular  Christmas 12 Month IRA  Certificate of  Jumbo
 Money  Money  Savings  Club Certificate  Deposit  Certificate
 Market  Market Account Savings of Deposit   of Deposit

Minimum Deposit  $2,500  $25,000  $50  $5  $500  $500  $100,000 
To Open

Online Banking  X X X X X X X

Interest   Monthly Monthly Quarterly N/A Quarterly Quarterly Quarterly 
Compounding 
Frequency

Terms N/A N/A N/A N/A 12 Month 3 to 30 12 to 30 
      Months  Months

Deposit Limitations Unlimited Unlimited Unlimited Unlimited No deposits  No deposits  No deposits 
     after account  after account after account 
     opening  opening  opening

* All savings accounts are subject to Rochelle Bank’s terms and conditions provided at account opening.

Local. Personal. Digital.

CUSTOMER LOGIN

Checking Accounts Personal Lending Business & Commercial Lending About UsAgricultural LendingSaving Accounts

Checking Accounts 
We provide you with ease and convenience to deposit and withdraw your  

money for daily transactions. We offer Regular, Senior Citizen, Student and  

NOW account choices.

Local. Personal. Digital. 

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS:  

Monday – Thursday:   

9:00 am – 4:00 pm

Friday: 

9:00 am – 5:30 pm

LET’S TALK:  

contactus@RochelleBank.com

(229) 365-2236
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 Regular  SR. Citizens  Student    

 Checking  Checking  Checking  NOW Account  Super NOW

Minimum Deposit to Open  $100  $100  $100  $1,000  $2,500 

Online Banking and Bill Pay  X  X  X  X  X

Interest Bearing Account*  N/A  X  X  X  X

Minimum Balance to Avoid Monthly Fee**  $500  N/A  N/A  $1,000  $2,500

* Interest in interest bearing accounts are compounded monthly. 

**  If account balance falls below initial minimum deposit amount on any day in the month, the account is subject to a $5 Maintenance Fee for 
that month. 

Local. Personal. Digital.

CUSTOMER LOGIN

Saving Accounts Personal Lending Agricultural Lending About UsBusiness & Commercial LendingChecking Accounts

STRATEGY l  DESIGN l  BRAND ELEVATION

Checking Accounts Saving Accounts Personal Lending Business & Commercial Lending About Us

OPERATING LOANS

EQUIPMENT LOANS

FARM REAL ESTATE

Whether you are looking to buy additional land to expand your operation, purchase 

a farm, increase your farm capital or refinance debt and consolidate loans to reduce 

payments, we can help! Our program offers farmers the agriculture financing needed 

to fulfill their goals. With a variety of loan products, operating loans, equipment loans, 

and real estate loans, we can meet your financial needs to expand your business or 

help finance operations from year to year.

Local. Personal. Digital.

LOCATION: 

800 Ashley Street  

Rochelle, GA 31079

(229) 365-2236

HOURS:  

Monday – Thursday:   

9:00 am – 4:00 pm

Friday: 

9:00 am – 5:30 pm

LET’S TALK:  

contactus@RochelleBank.com

(229) 365-2236

© 2022 Rochelle Bank. All Rights Reserved.  |  Security Statement  |  Privacy Policy  |  eStatement Terms

SITEMAP: 

Checking Accounts 

Saving Accounts

Personal Lending

Business/Commercial Lending

Agricultural Lending

About Us 

Agricultural Products

Local. Personal. Digital.

CUSTOMER LOGIN

Agricultural Lending

https://www.brunosbrandedhouse.com/


nVent 

ADVERTISING l  BRANDING STRATEGY l  CREATIVE DIRECTION l  NEW BUSINESS DEVELOPMENT

CADDY    ERICO    HOFFMAN    RAYCHEM    SCHROFF    TRACER

Advanced Advantages. 
nVent ERIFLEX is a leading global provider of low-voltage power distribution and  
grounding solutions that reduce total installed cost and increase design flexibility  
of electrical systems. Our products connect and protect our customers’ systems in 
facilities where the cost of failure is high. We help customers enhance productivity  
by simplifying installation and minimizing downtime during operation.

Introducing nVent ERIFLEX Advanced Technology —  
an innovative, unique and safer insulation technology. 
Advanced is halogen-free, low smoke, flame retardant  
and has a high-temperature feature. 

nVent ERIFLEX offers a complete portfolio that includes power flexible conductors, 
distribution blocks and power blocks, busbar systems and supports, insulators and 
earthing busbars, braids and accessories. 

nVent ERIFLEX introduces 

Advanced  
Technology

 ©2018 nVent

Experience advanced insulation  
technology at nVent.com/ERIFLEX

nVent_ERIFLEX_Ad-Factory_FINAL.indd   All Pages 5/17/18   2:42 PM

CADDY     ERICO     HOFFMAN     RAYCHEM     SCHROFF     TRACER

©2018 nVent. 

nVent.com

A Deep Passion for 
Education and Excellence

nVent is proud to support Sigma Pi Phi Fraternity’s Tau Boulé Professional 
Development Series, contributing to the success of Cleveland’s business 
and civic leaders. 

As a global company whose culture empowers our people in their careers, 
we champion a diverse workplace, helping to foster opportunities for growth 
and inspiration. We’re also a proud member of the local community, with 
nearly 700 employees at our location in Solon, Ohio.

Enjoy the event!

nVent_SigmaPiPhi_Sponsor_Ad_FINAL.indd   1 8/14/18   5:08 PM

nVent Cyclist Jersey (FINAL)1
Don Schaaf + Friends, Inc.February 22, 2018 dsfriends.com+1 202-965-2600 +1 866-965-1313 (Toll free)  

We connect and protect

  Michael Raso

  202.246.1149 l  MichaelRaso202@gmail.com

  BrunosBrandedHouse.com

mr

https://www.brunosbrandedhouse.com/

